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“Luxury is the expression of a taste, of  a 
creative identity, of  the intrinsic passion
of a creator;  luxury makes the bald statement 
‘ this is what I  am’”

- Luxury Strategy
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L U X U R Y
There are several practices that we found common within the luxury industry. First of 
all, luxury companies rarely compare themselves to another, preferring to represent and 
state a unique image. The luxury brand must work hard at maintaining this character, be 
it a specific style, or signature. This is so that the integrity of the brand remains strong 
and brand confusion remains at bay.

Channel handling is also a delicate task as the brand must refrain from selling overtly 
or up-selling their clients, both practices being common in regular companies. All in all, 
luxury companies must be especially careful in crafting and maintaining their image 
while ‘orchestrating’ the brand experience so that they become synonymous with 
desirable characteristics, traits, and goals that the audience may have.
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A S P I R AT I O N A L

e n h a n c e  c u s t o m e r ’ s 
l i f e s t y l e  a t  h o m e . 

I N TA N G I B L E

h e l p  m a k e  h o m e  a 
r e f l e c t i o n  o f  w h o 
t h e  c u s t o m e r  a r e . 

TA N G I B L E

f o o d  a n d  c o o k i n g 
r e l a t e d  p r o d u c t s .
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K I T C H E N  U T E N S I L
Our design is a cooking utensil for the aspiring cook. It provides crucial 
support in the aspiring cook’s journey while providing and supporting an 
enjoyable cooking experience, similar to the chef’s knife. It is a must have in 
the cooking process.
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H A N D  P I C K I N G 
E L E M E N T S

The information and knowledge within the application are ‘hand-picked’ to suit the 
audience’s needs, reflecting Williams-Sonoma’s tradition of hand-picking quality 
items for their customers. 
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Our project combines and uses technology currently available. Williams 
Sonoma will have the relevant information/knowledge within the company as 
a well established kitchenware company

Makes the cooking process enjoyable for aspiring cooks, the UI interactions 
are optimized for convenient usage in and around the kitchen when cooking.

Reduce material and labor costs Develops and supports 
sustainability measures
Increases sales levels, brings in a new customer pool and 
encourages brand loyalty
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